
World Café Review

1. NEW BLOOD:  
a) New people; include “old blood retirees, grey power” and younger people.
b) Changing demographics
c) Community involvement
d) Best Practices orientation for new members
e) Don’t want smells, noise etc.
f) Building a strong business case for being involved.
g) EUB encourage smaller companies to be involved.

2. VALUE WHAT WE HAVE:  
a) SPOG role model voice for the community
b) Successes
c) Keep the good.
d) Maintain the livestock study
e) Integrate the infrastructure needs with municipalities

3. SPOG MODEL TO OTHER INDUSTRIES:  
a) Recognition of industries working towards environmental and high

standards
b) Do it yourself SPOG model – tool kit

4. EXPAND EMERGENCY RESPONSE:  
a) Beyond the oil and gas industry, ie. wold fires, flood, derailments

terrorism.
b) Coordinate with all agencies
c) Utilize Sundre Airport.

5. MARKETING:  
a) To companies.
b) Resident program involvement
c) Advocacy of SPOG

6. SPOG ENVIRONMENTALLY FRIENDLY AS POSSIBLE:  
a) AB. Gov’t (Environment)
b) Tight link with community
c) Reclamation of oild wells in area.
d) Integrated land  use sharing of information

7. EDUCATE THE COMMUNITY (INCLUDING INDUSTRY MEMBERS):  
a) Communication- SPOG relevant even when things are going well.
b) Up to date information i) on line, ii) website, iii) newsletter.
c) SPOG keeps role as platform for everyone’s voice.
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8. EXPANDING THE SPOG VISION:  
a) Catalyst for community spirit – or stay focused on Petroleum Industry;

Community survival i) teachers, ii) nurses.
b) More community members on board
c) Change name to reflect what SPOG has become.
d) SPOG must be efficient and effective.
e) Restructuring to involve community i) meetings ii) honorariums.
f) Chairmanship other than from Shell.
g) Change economic focus from non-renewable resources to renewable

resources i) agriculture, ii) recreation, iii) tourism.

9. GREATER INVOLVEMENT/COMMITMENT FROM MEMBERS:  
a) Spread the work load.
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